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marketlng 101 _

let’s get started Fair 2011
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trends

from trendwatching.com

RANDOM ACTS OF KINDNESS
URBANOMICS

PRICING PANDEMONIUM

ONLINE STATUS SYMBOLS
WELLTHY

SOCIAL-LITES AND TWINSUMERS
EMERGING GENEROSITY
PLANNED SPONTANEITY
OWNER-LESS




*Goal / objectives
*Target market
«Competition
‘USP

*Product

Com Strat
*Promotion
*Budget
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